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1. HEJIA 1 3AJAYHN OCBOEHMUSA JUCIIUITJIMHBI

[lemsmu  ocBOEHHUS
JIEATETbHOCTI SIBIISIFOTCS:

JUCITUITIINHBI

«HOoCTpaHHBbII

A3bIK B MPOQecCHOHATbHON

- TaJIbHENIIee pa3BUTHUE UHOS3BIYHON KOMMYHUKATUBHOM KOMIIETECHIINY;
- pa3BUTHE CIIOCOOHOCTH M TOTOBHOCTH K CAMOCTOATEIHLHOMY M3YYEHHIO HHOCTPAHHOTO
SI3bIKA, JATBHEHIIIEMY caMO00Opa30BaHUIO C €T0 TTOMOIIBIO, UCTIOJIb30BAaHUIO HHOCTPAHHOTO SI3bIKA B

JOpyrux o0aacTsax 3HaHUH.

3amavamMu  aUCHUTIMHB  «MHOCTpaHHBIM SI3bIK B MPOGECCUOHATBHON NEeSITEIbHOCTHY

SABIIAIOTCA:

- pa3BHuTHE y O0yYarOmUXcs YI4eOHBIX YMEHUH, CBSI3aHHBIX C TIPUEMAMH CAMOCTOSTEITHHOTO
npruoOpeTeHus] 3HaHUI: OPUEHTUPOBATHCS B MUCHMEHHOM M ayJUOTEKCTEe Ha aHIJIMACKOM S3bIKE,
000011aTh HHPOPMAIIHIO, BBIICIATH €€ U3 Pa3INYHbIX HCTOYHHUKOB;

- pa3BUTHE CIEIHUANbHBIX Y4YeOHBIX YMEHMH: HCIOJIb30BAaTh BBIOOPOUYHBINA MHEpEeBO] IS

JOCTHIXXCHHA IIOHMMAaHHsA TCEKCTa,
0COOEHHOCTHU KYJbTYpPbl AHIJIOA3ZBIYHBIX CTpaH;

WHTEPIPETUPOBATH

A3BIKOBBIC CPEACTBA, OTpaAXKAOOIUC
y4aCTBOBAaTh B HpOeKTHOﬁ JACATCIIBHOCTH

MCXKIIPCIAMETHOI'O XapaKTe€pa, B TOM YHCJIC C UCITIOJIB30BAHUEM UHTCPHCT.

2. MECTO JUCHMIIJIMHBI B CTPYKTYPE OOII

HporpaMMa «I/IHOCTpaHHHﬁ SA3BIK B HpO(i)eCCHOHaHBHOﬁ ACATCIIBHOCTH

OTHOCUTCA K LIUKITY

JUCIUIUIMH OOIIero ryMaHUTapHOTO U colHalibHO-3KoHOMHueckoro mukia (OI'CO) OI10I1 CIIO,
BXOJMT B €0 OCHOBHYIO YacTh M HaXOAMUTCS B JJIOTMYECKOU U COJEPKATEIbHO-METOIUNUYECKOM CBSI3U

¢ apyrumu aucuumummaamu OITOIT..

[IpenmectByromue [Tocnenyromme UCIUTUIMHBL (KYpPChl, MOAYJIH,
JTUCITUTITUHBI (KYpPChI, MOJTYJIH, MIPAKTHUKH )

MIPAKTUKH)

NHOCTpaHHBIN SI3bIK [IpennuruoMHas npakTHKa

3. TPEBOBAHMUSA K PE3YJIBTATAM OCBOEHUSA COAEP KAHUA JUCIUITIMHBI

[Iporiecc wW3ydeHUs AUCLUILUIMHBI HamNpaBieH Ha (OPMHUPOBAHUE DIEMEHTOB CIIEAYIOIIMX

KOMIETEHIINI O JAaHHOU CHEIUATILHOCTH:

Komnerenmu

Pe3ynbpTatel 00yueHus

OK 01 — BpiOuparh crmocoObl pemeHus 3aaad
npohecCHOHATBLHOM JIESTEIIBHOCTH
MPUMEHUTEIBHO K Pa3IMUYHBIM KOHTEKCTaM;

OK 02 — Hcnons3oBaTh COBpPEMEHHBIE CpEJCTBA
MOMCKa, aHaJIN3a U UHTepIpeTaluil HHPOpMaIiK U
MH(POPMALIMOHHBIE TEXHOJIOTUU ISl BBITOJHEHUS
3aja4 npodeccuoHaIbHON 1eATeIbHOCTH;

OK 05 — OcymiecTBisiTh YCTHYIO U NMHCbMEHHYIO
KOMMYHHKAIIUIO Ha TOCYAapCTBEHHOM S3bIKE
Poccuiickoit @enepanuu ¢ yuyeToM ocoOeHHOCTEN
COILIMATILHOTO U KYJIbTYPHOT'O KOHTEKCTA;

OK 06 — ITposiBIsATh TpaXk/1aHCKO-IATPUOTUUYECKYIO
MO3UIIHIO, JIEMOHCTPUPOBATH
OCO3HAHHOETIOBE/IEHUE HAa OCHOBE TPAJUIIMOHHBIX
o0I1edeoBeUecKux IEHHOCTEH, B TOM YHCIE C
Y4ETOMTapMOHU3AllMM  MEKHALMOHAJIBHBIX U
MEXKPEeTUTHO3HBIX OTHOIIICHUH, MPUMEHSITh
CTaH/IapTHIAaHTUKOPPYTNLIHOHHOIO [TOBEACHNUS;

OK 09 — monb3oBaThcs mnpodecCHOHATHHOM

YMers:
- 00maTbes (YCTHO M MUCHbMEHHO) Ha MHOCTPAaHHOM
A3bIKE Ha PO eCCHOHAIbHBIC U TOBCETHEBHBIE
TEMBI;
- IEPEBO/IUTH (CO CIOBAPEM) MHOCTPAHHBIE TEKCTHI
poheccuoHaNbHON HAIllPaBJIEHHOCTH;
- CaMOCTOSITEIBHO COBEPUICHCTBOBATH YCTHYIO U
MIMCBMEHHYIO peyb, OMOJIHATH CIOBApHBIN 3amnac;
3HaTh:
- nexcuyeckuit (1200 - 1400 nexcUYECKUX €TUHUIL)
U rpaMMaTHYECKUIl MUHUMYM, HEOOXOAUMBIHA ISt
YTEHHUs U TepeBoja (CO CIOBapeM) MHOCTPAaHHBIX
TEKCTOB PO ECCUOHATBLHON HANIPaBIEHHOCTH.




JIOKYMEHTalHen Ha

HHOCTPAHHOM S3BIKC

rOCy/1apCTBEHHOM

u

4. OFBEM JUCHUIIJIMHBI U BUJIbI YUEBHOM PABOTHI
OO0mmi 00beM QUCIUILIMHEI cocTaBisieT 118 akameMUUecKux 4acoB

Bun yue6HO# paboThI Bcero CemecTphl
gacoB | 1 (COO)* 2 (COO)* 3 (COO)* 4 (COO)*
3 (000)** |4 (000)** |5 (000)** |6 (000)**
AyIHMTOpPHbBIE 3aHATHS (BCEro) 116 32 38 28 18
B TOM YHCIIE:
[Ipaktnueckue 3anstus (I13) 116 32 38 28 18
CamocrosiTeibHass padora 2 ) ) i )
(Bcero) (CP)
IIpoMe:kyTOYHAsI aTTecTalMsA - - - - -
gzgelll/):x;ﬁzg(; HHoK aTTecTatun KOHT. pao. KOHT. pao. 3a4er mudd. 3ader
OOuuii 00beM, Yac 118 32 38 28 20

(COO)* - na 6aze cpeaHero odIero oopa3oBaHus
(OOO)** - Ha 6aze OCHOBHOTO 00IIIEr0 00pa30BaHUS

5. COAEP)KAHUE U CTPYKTYPA JUCIIUIIJIMHBbI

5.1. Coaep:xaHue TUCHUIJIMHBI

No
pasziena

Ne HanmenoBanue paznena
TEMBI (Tembr)

Coneprxanue paszena (TeMbl)

1 cemectp

1 Living and spending.

Reading:Young consumers.
Subliminal messages. What influences our shopping?
American culture is everywhere.
BBeneHre U akTUBH3aIMs HOBBIX CJIOB U

BBIpaXCHHI, HEOOXOIUMBIX /ISl TIEPEBOIa

npoecCHOHABHBIX TEKCTOB C AHTIUHCKOTO SI3bIKA
Ha pycckuil. UteHue u nepeBos cinoB. Haxoxaenue
CMHOHUMOB (aHTOHUMOB) cpeau clioB. [lepeBoa
CJIOBOCOYETAHUM C PYCCKOTO SI3bIKA HA AHTJIMACKUM.
CocrapneHue npeasioKEeHU ¢ UCI0JIb30BaHUEM
JTaHHBIX cJI0B. [locTaHOBKA BOMPOCOB K BBIJICICHHBIM
CJIOBaM.

UreHue u nepeBo npodeccruoHalbHbIX TEKCTOB.
Grammar:O01m11e cBeIeHUs O CTPYKTYpe
MPEJI0KEHUS B aHTJIMICKOM si3bIke. CTpyKTypa
BOIIPOCA, OTHOCALIETOCS K MOJUIEKAIIEMY.
CornacoBanue (opm riarosa c MoaseKairiM.
CornacoBanue tobe co cieyromuM 3a HUM
cymecTBUTeNbHBIM. CyIIeCTBUTEILHOE U apTUKIIb.
Present Tenses.

Oral practice: Free-time activities.

Writing: Business correspondence.

Reading:Schoolsandjobs.




Schooldays and work.

BBeeHre u akTUBU3AIMS HOBBIX CIIOB U
BBIpa)KEHUH, HEOOXOIUMBIX I NIEpeBoa
poecCHOHABEHBIX TEKCTOB ¢ AHTIUHCKOTO SI3bIKA
Ha pycckuil. UteHue u nepeBos cinoB. Haxoxnenue
CHHOHUMOB (aHTOHUMOB) cpeau ciioB. [lepeBoa
CJIOBOCOYETAHUM C PYCCKOTO SI3bIKA HA aHTJIUACKHUA.
CocrapneHue npeayioKeHUu ! ¢ UCI0JIb30BaHUEM
naHHbBIX cJoB. [TocTaHOBKa BOIIPOCOB K BBIJIEJICHHBIM
CJIOBaM.

Urenue u nepeBo podeccruoHalIbHbIX TEKCTOB.
Grammar:3akperuieHrerpaMMaTH4eckoroMarepmraia.
I'naron to have, Present Continuous Tense and
Present Simple Tense. Kounctpykuus have (has) got.
Mecroumenue some and any, none, much, many,
little, few, a lot, plenty.Future Tenses.
CreneHuCpaBHEHUANIPUIIAraTeIbHbIX.

Oralpractice: Jobs.
Writing: Business correspondence.

2 ceMecTp

Starting a Career

Reading: Starting a Career.

Business hours.

BBenenue u akTrBU3anys HOBBIX CJIOB U
BBIPKEHHM, HEOOXOUMBIX ISl IEPEBO/Ia
npodeccCHOHANBHBIX TEKCTOB C AHTJIUHCKOTO SI3bIKa
Ha pycckuil. UteHue u nepeBos cinoB. HaxoxaeHue
CUHOHMMOB (aHTOHMMOB) cpeu ciioB. [lepeBoa
CJIOBOCOYETAHUM C PYCCKOTO SI3bIKA HA AHTJIMHACKUM.
CocraBneHue npeayioKEHU ¢ UCII0JIb30BaHUEM
JAaHHBIX cJI0B. [IocTaHOBKA BOIIPOCOB K BBIJICIICHHBIM
CJIOBaM.

Urenue u nepeBo]] Mpo(ecCHOHANBHBIX TEKCTOB.

Grammar:BonpocuTtenbHbIe TTPEIIOKSHUS.
AJnbpTepHATUBHBIC BOIIPOCHL. BOompock! k
MOJIeXKAIIEMY WIIN €TO OTPEICIICHHIO,
HAYMHAOIINECS C BOMPOCUTEIHHBIX MECTOMMEHHIA:
who, what, whose, which. O6opoTttobegoingto —
JUISIBBIpasKeHUA0y Tymeropemenu. PastTenses.

Oral practice: Meeting people
Writing: Business correspondence. Writing a CV

Money

Reading: What Makes Money Valuable

The history of the dollar.
BBenenune u akTUBU3aLMs HOBBIX CJIOB U
BBIpKEHUH, HEOOXOIUMBIX IS TIEPEeBOIa
npodeccroHaNbHBIX TEKCTOB C aHTJIMHCKOTO SI3bIKa
Ha pycckuil. UreHue u nepeson cinoB. Haxoxnenue
CHHOHUMOB (aHTOHMMOB) cpeau clioB. [lepeBoa
CJIOBOCOYETAHUM C PYCCKOTO SI3bIKA HA aHTJIMKACKUM.
CocraneHne NpeayIoKEHU C UCIIO0JIb30BaHUEM
JTaHHBIX c0B. [locTaHOBKAa BOMPOCOB K BBIICICHHBIM
CJIOBaM.
Urenue u nepeBo MpodeccuoHaTbHBIX TEKCTOB.

Grammar:FutureTenses. CteneHu cpaBHEeHUs




npujaaraTCIbHbIX.

Oral practice: Jobs.
Writing: Business correspondence.

3 cemecTp

Price and value

Reading:Priceandvalue

BBeneHre u akTUBU3aIMS HOBBIX CIIOB U
BBIpKEHUH, HEOOXOIUMBIX IS TIEPEeBOIa
poecCHOHANBHBIX TEKCTOB C AHTTIUHCKOTO SI3bIKA
Ha pycckuil. Utenue u nepeBos cioB. Haxoxaenue
CUHOHUMOB (aHTOHUMOB) cpeu ciioB. [lepeBoa
CJIOBOCOYETAHUM C PYCCKOTO SI3bIKA HA AHTJIMACKUMN.
CocTaBiieHre IPeIOKEHHUH ¢ UCTIOTB30BAHUEM
JTaHHBIX cJIoB. [ToCTaHOBKA BOIIPOCOB K BBIJICIICHHBIM
CJIOBaM.

Urenue u niepeBo 1 MpodecCHOHATBHBIX TEKCTOB.
Grammar: Infinitive. Phrasal verbs.

Oral practice: Phone calls.

Writing: Business correspondence.

4 cemecTtp

Markets

Reading:Markets

BBeneHre u akTUBU3aIMS HOBBIX CIIOB U
BBIpKEHUH, HEOOXOIUMBIX IS TIEPEeBOIa
npodecCHOHANBHBIX TEKCTOB C AHTIUHCKOTO SI3bIKA
Ha pycckuil. Utenue u nepeBos cioB. Haxoxaenue
CUHOHHMMOB (aHTOHUMOB) cpeu ciioB. [lepeBoa
CJIOBOCOYETAHUM C PYCCKOTO SI3bIKA HA AHTJIUHACKUMN.
CocTaBrieHre IPeIOKEHHUH ¢ UCTIOTB30BAHUEM
JTaHHBIX cJIoB. [ToCTaHOBKA BOIIPOCOB K BBIJICIICHHBIM
CJIOBaM.

Urenue u niepeBo 1 MpodecCHOHATBHBIX TEKCTOB.
Grammar:CorjaacoBaHUEBPEMEH.

Oral practice: Phone calls.

Writing: Business correspondence.

5.2. CTpyKTYypaauCuUIIHHbI

Ne paznena HaumenoBanuepaszena (TemMbl) KonunuecTBouacos
(TempI) Bcero JI 113 JIP CP
©
1 1 Living and spending. 16 - 16 - -
2 | Schooldays and work. 16 - 16 - -
2 3 Starting a Career 18 - 18 - -
4 | Money 20 - 20 - -
3 5 Price and value 28 - 28 - -
4 6 Markets 20 - 18 - 2
Oo6mwmit 00HLeEM 118 - 116 - 2
5.3. IIpakTHYyeckue 3aHATHSA U CEMHHAPBI
No | Ne paznena Tema KonuuecTtBo yacoB

n/n (TemMbr)




1 1 Living and spending. 16
1 2 Schooldays and work. 16
2 3 Starting a Career 18
2 4 Money 20
3 5 Price and value 28
4 6 Markets 18
OO6muit 00BeM 116

5.4. JlabopaTopHbIe padoThI
JlaGopaTtopHbie paboThl pab0YNM YUEOHBIM IJIAHOM HE MPEyCMOTPEHHBI.

5.5. CamocTosiTe/ibHOE M3yYeHHEe Pa3ae/ioB (TeM) IUCIUIINHbI

Ne pazpnena Bomnpockl, BHIHOCHMBIE HA CAMOCTOSITEILHOE KomnuectBo yacos
(Temsr) U3y4YeHue
6 Markets 2

6. OBPA3OBATEJ/IBHBIE TEXHOJIOI'MU

[Ipu 06y4eHnn HHOCTPAaHHOMY A3BIKY HICTIOJIB3YIOTCS CIIEAYIOIIEe 00pa3oBaTeIbHbIE TEXHOJIOTHH:
- TexHosorusi KOMMYHHKATHBHOTO OOy4YeHHs — HampaBiicHa Ha (OPMUPOBAHHE KOMMYHHKATHBHON
KOMIIETEHTHOCTH CTYACHTOB, KOTOpas SBIsieTCs 0a30BOH, HEOOXOMUMOW Ui aJanTalii K COBPEMEHHBIM
YCJIOBHSIM MEKKYJIBTYPHON KOMMYHHKAITHH.
- TexHonoruss pa3HoypoBHeBOro (au¢¢epeHIMPOBAHHOr0)00y4eHUs] — TIPEANoJaraeT OCYIIECTBICHHUE
MO3HABATEIHHON [EATENFHOCTH CTYIEHTOB C yYE€TOM WX HHAMBHUIYabHBIX CIHOCOOHOCTEH, BO3MOXKHOCTEH H
WHTEPECOB, TMOOMIPAS WX pEaln30BBIBATh CBOM TBOpYecKWil moTeHIWan. Co3JaHWe W HCIIOJIb30BaHUE
JTUarHOCTUYECKUX TECTOB SIBJISIETCS HEOTHEMIIEMOM YacThIO JaHHOW TEXHOJIOTHH.
- TexHoJIOTMSI MOAYJIBHOr0 00Y4YeHUsl — MPEIYCMATPUBACT JICJICHUE COJECPXKAHMS AUCIMIUIMHBI HA JOCTATOYHO
aBTOHOMHBIE pa3/Iebl (MOIyIN ), MHTETPUPOBAHHBIE B OOIIHIA KypC.
- TexHonorus HHIMBUAYAJIU3AUMH OO0YYEeHHMs — TIOMOTAET PEaTM30BBIBATH JIMYHOCTHO-OPHEHTHUPOBAHHBIN
MOJIXOJI, YUUTHIBAS WHAUBH/yaTbHbIE OCOOCHHOCTH M MOTPEOHOCTH yUAIIUXCSl.
- TexHOJIOTHSI TECTHPOBAHUS — UCIIOJIB3YETCS AJIS1 KOHTPOJS YPOBHS YCBOCHHS JIEKCUUYECKUX, FPAMMATHUECKHUX
3HaHWH B pamMKax MOZYJs Ha ompeneia¢HHOM stane oOydeHus. OcCyliecTBIEHHE KOHTPOJS C WCIOJIH30BAHHEM
TEXHOJIOTHA TECTHPOBAHUS COOTBETCTBYET TPEOOBAHMSM BCEX MEXKIYHAPOIHBIX SK3aMCHOB IO MHOCTPAHHOMY
s3bIKy. Kpome Toro, naHHas TEXHOJOTHUS IMO3BOJISET MPEMOAABATENIO BBIABUTH U CHUCTEMATHU3UPOBATH ACIEKTHI,
TpeOyroIre JONOTHATEIHHON MPOoPaboTKy.
- IIpoexkTHasi TEXHOJIOTHSI — OPUEHTHUPOBaHA HAa MOJEIHMPOBAHUE COLMATBHOTO B3aMMOJAEHUCTBUS YUaIMXCS C
HENBIO pelleHus 3a7aul, KOTopas ONpeAeNisaeTcsl B paMKax MpoQecCHOHATBFHON MOATOTOBKU CTYAEHTOB, BBIIEISS
Ty WIHM WHYK TpeAMETHYI o0nacth. Mcmonp3oBaHWe NPOEKTHOW TEXHOJOTHH CIIOCOOCTBYET peau3aliui
MEXIUCIUILTNHAPHOTO XapaKkTepa KOMIETEHIHH, (hOpMUPYIONINXCS B TIpoIiecce O0yUeHHS aHTITUHCKOMY SI3BIKY.
- TexHonorusi o0y4eHusi B COTPYAHHUYECTBE — PEAIN3yeT HICI0 B3aUMHOTO OOYYEHHS, OCYLICCTBISAA Kak
WH/IUBH/TyaTIbHYI0, TaK ¥ KOJUIEKTUBHYIO OTBETCTBEHHOCTD 3a PEIICHHE YUSOHBIX 3ajad.
- UrpoBasi TeXHOJIOTHSI — TTO3BOJISIET Pa3BUBATh HABBIKA PACCMOTPEHHS Psiia BO3MOXKHBIX CITIOCOOOB pEIICHHS
po0JIeM, aKTHBU3UPYSI MBITIUICHUE CTYICHTOB M PaCKPHIBas TMIHOCTHBIA MTOTCHITHAJ KaXKIOTO YJaIIerocs.
- TexHosiordsi Pa3BUTUS KPUTHYECKOT0 MBIINLJIEHHS — CIOCOOCTBYeT (POPMHPOBAHUIO Pa3HOCTOPOHHEH
JUYHOCTH, CIIOCOOHOM KPUTUYECKH OTHOCHUTHCS K MH(QOPMAIMU, YMEHUI0 OTOMpaTh MHPOPMAILUIO IS PEUICHHS
IIOCTABJICHHOH 3aJa4H.
NHpopMaluOHHBIE TEXHOJTOTHUH:
—cOop, XpaHeHUe, CUCTeMaTHU3alns, 00padOTKa U MpeACTaBICHUE Yy4eOHOM 1 HayYHOH MH(OPMAIIHN;
—00paboTKa pa3TUIHOTO Poja HHPOPMAIIUN C IPUMEHEHUEM COBPEMEHHBIX HHPOPMAITMOHHBIX TEXHOJIOTHIA,
—CaMOCTOSITEIIbHBIA TOUCK JIOMOIHUTEIFHOTO Y4eOHOTO M HAYYHOTO MaTepualia, ¢ MCIIOIh30BAHUEM MOUCKOBBIX
CHUCTEM U CaliTOB ceTu MHTepHET, 3JIEKTPOHHBIX SHIUKIIONESAUN U 0a3 JaHHBIX;
—WCIIOJIb30BaHUE DJIEKTPOHHOW TIIOYTHI TMpemojaBareleil W OOy4aroIuXcs IS PAcChUIKH, TEPEIUCKH U
o0cyXIIeHrs BOZHUKIINX Y4eOHBIX po0iem;
— IMCTAHIIMOHHBIC 00pa30BaTEIbHBIC TEXHOJIOTHH (TIpU HEOOXOIUMOCTH).




HHTepaKTHBHble 06pa303aTeanble TEXHOJOI'MH, HCITOJb3YEMBIC B AYIMTOPHBIX 3aHATHAX

No paznena Bun Ncnonb3yeMble aKTUBHBIE U UHTEPAKTUBHBIE KonnuectBo yacoB
(TempI) 3aHSTUSA o0pa3oBaTelbHbIC TEXHOJIOTUI
(JIL, 113, C,
JIP)
1 113 Huckyccus: Living and spending. 2
I13 Schooldays and work. 2

Juckyccus: Interview. (MIMUTallMOHHbIC UIPBI; HTPHI,
HalpaBJICHHBIC Ha IPHOOPETEHHUE OIBITA JCTIOBOTO
OOIICHUST; UTPBI Ha TIPOPECCHOHANTBEHOE
B3auMoieiictBue) Howambitiousareyou? Jobs and

career.
4 I13 Huckyccnsa: Money 2
5 113 Huckyccust: Price and value 2
IIpakTHyeckasi NOAr0TOBKA 00y4aKOUIUXCS
Ne paznena | Bug Bunst pabot KonnuecTtBo
(TembI) 3aHATHS 4acoB
(JI, 113,
C, JIP)
6 113 CocTaBUThH pe3toMe Ha JOJKHOCTh SIKOHOMUCTA U 2
MIPOUTPaTh JUAJIOT Ha TeMy «Ajobinterviewy

7. OOEHOYHBIE CPEJACTBA JJISA TEKYIIETI'O KOHTPOJISA YCIIEBAEMOCTHU U
MMPOMEXKYTOUYHOM ATTECTALIUA

7.1. TunoBble 3alaHuA Uil TEKYIIETr0 KOHTPOJIs.
Hepeqem, THUIIOBBIX KOHTPOJBHBIX BOIIPOCOB /JIT YCTHOI'O OIMpoca
1. Living and spending.
2. Schooldays and work.

Tunossele 3a1aHus B TeCTOBOM dopme
BceTaBbTe apTHKIIb, I/I€ HEOOXOAMMO.

1. This is ... book. Put ... book on the table.

2. Nick has ... big black dog.... dog is old. Its name is ... Rex.
3. Is there ... pen on the desk?

4. This is ... shelf. ... shelfis on ... wall.

5. This is ... fish. It is ... big fresh fish.

6. My sister's name is ... Liza. Liza is ... little girl. She is ... six.
7. This is kitchen. ... kitchen is small.

8. Does she like ... butter?

9. There are ... benches. ... benches are in ... park.

10. Idon'tlike ... apples.

IIpeoGpa3yiiTe cienyomme npeaaoKeHus: B (popMy MHOKECTBEHHOT0 YHCJIA.

This is my foot.

That lady doesn't play the piano.

This child is watching the leaf falling on the grass.
Is this mountain high? — Yes, it is.

There is a knife on the kitchen-table.

This bird is in that tree.

That wolf has eaten a sheep.

There was a desert here.
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9. Is there a calendar in this room?
10. That sandwich is not on that plate.

PackpoiiTe cko0ku, ynoTpedassi HEOOXOAMMYIO CTelleHb CPABHEHHUS MPUJIAraTeJbHBIX.

This is ... in our city, (big building)

She is ... we have ever met. (strange person)

The road become ... after some miles, (narrow)
Peter is ... of them all. (old)

It was ... time of my life, (bad)

The weather is much ... than yesterday, (good)
Ann was a bit... she usually is. (cheerful)

Going by train takes twice ... going by plain, (long)
. He thinks English spelling is ... than Russian, (difficult)
0. This test was ... of all. (easy)

1. She works ... than her sisters (hard).

SISO ENA VAW~

PackpoiiTe cko0Kku, ynorpedss riarojisl B popme PresentSimple.

I (not to walk) to work every morning.

She (to wash) her car once a week.

We (to spend) our holidays in the country.

He (not to hope) to go there.

She (to go) to the theatre twice a month.

Mary (not to live) near the station.

You (to take) your dog for a work?

She always (to invite) her friends to her birthday party.
He (to drink) coffee every morning.

10. Her brother (to study) in London.

11. I (to go shopping) every day.

Packpoiitecko0ku, ynorpedassariaaroasiBpopmePresent Simple unusPresent Continuous.

O 003N B LD~

She (to read) at the moment.

You (to go) to work by ear?

He (to drink) coffee in the morning.

They (to have) breakfast now.

I (not to watch) television every night,

Look! She (to dance).

He (to have) breakfast every morning.

You (to listen) to the radio now?

We (to look) for our things now.

10. He (not to watch) television at the moment.

11. I (not to get up) at seven o'clock every morning.

12. Don't (to make) so much noise: mother (to sleep).

13. She (not to drink) coffee in the morning.

14. Peter (to talk) to Susan at the moment.

15. Where (to be) your mother? - She (to cook) dinner now.
16. Listen! They (to discuss) an interesting problem.

17. She (to listen) to the radio in her room now?

18. He (not to ride) a bicycle every evening.

19. Jane (to work) in Paris at the moment?

TunoBble NPaKTHYECKHE 32/1a4H

XA R WD =

IlepeBenuTe Ha aHTINIiCKHIA A3BIK, yOTPeO1sAs 1J1aroJ tobes Present, Pastwnn FutureSimple.

. S ceituac goma.

. Buepa oH Obu1 Ha pabore.

. 3aBTpa ee He OyneT noma.

. Hderu B mapke. OHH HE B LIKOJIE.

. O =e Ob11 Buepa B mkoie. OH ObLT JOMa.

. 'me ona? Ona Ha paboTe.

. B mpontom roxay st Obu1 yueHUKOM. B 3TOM TOITy 5 CTYIICHT.
. I'me oI ObITH? MBI OBLTH B TEaTpe.

. Ero oren goktop. OH TOXe OyaeT JOKTOpoM?

3aBTpa et OyayT BO IBOpE.

SOV XISV A WN —
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11. T'nme Be1? Ber HE mOMa?

IIpouuraiite nHGPOPMALMIO A/l CTYJAEHTOB, TOJbLKO YTO NPHEXABIUIMX B JIETHIOK LIKOJIY.

YcTranoBHuTEe COOTBETCTBHE MKy 3arosioBkamu A-F 1 npoHyMepoBaHHbIMH ad3anamMu Tekcra 1-5.

Hcnoanb3yiiTe Ka:kay0 0YKBY TOJbKO OAUH pa3. B 3aqanunecTb0AMHIMIIIHUI3AT010BOK.

A. There are lots of achievements to proud of.

B. Different actions were taken for one reason.

C. A lot of time was lost in protecting nature.

D. Nature protection has to struggle against industries.

E. The two aimed to help wildlife.

F. There was no time to lose.

1. More than a hundred years ago, two men who barely knew each other climbed up into the Sierra Nevada wilderness and
spent four days exploring mountains and tracking wildlife. They saw elk and black bear, wild iris and larkspur. They drank
from streams, slept on beds of pine needles, and awoke from a night camping on Glacier point to find four feet of sunrise
snow. When they came down from the mountains, President Theodor Roosevelt and Sierra Club founder John Muir were good
friends. Over their parting handshake they made a pact: They would work together to save America’s wilderness. And they
did.

2. The United States had already lost most of its buffalo, tall grass prairies, Eastern old-growth forests, and grizzly bears. Bold,
immediate action was called for—and taken. Between 1901 and 1909, President Roosevelt and Congress created five national
parks, established more than fifty wildlife reserves, and set aside 100 million acres of forest for protection. During the decade,
the Sierra Club grew from a hiking club to a political force.

3. John Muir and the growing membership of his Sierra Club conducted guided tours to wild areas to win allies and public
support for the preservation efforts, wrote letters and articles in newspapers, pioneered the use of public education, political
accountability and lobbing, and legislation to protect the health of our environment. It was the Sierra Club that fled lawsuits

to stop pollution in Lake Superior and developments in Everglades, and created books, films, photographs, and advertising for
wilderness and wildlife protection.

4. Since its founding in 1892, the Sierra Club has also helped bring about the establishment of Yosemite and more than a score
of other national parks; an end to government plans to dam the Colorado River and flood the Grand Canyon; the enactment

of the Clean Water Act, Clean Air Act, and Endangered Species Act; the granting of national movement status for Utah’s
Grand Staircase — Escalante, the giant sequoias of California’s Serra Nevada and many more national treasures in different
parts of the country, including Alaska.

5. More than a century of national and local conservation campaigns has taught the Sierra Club that no place—despite its
official designation, environmental value, or storied past—is ever completely protected. The oil companies, the logging
industry, and developers never give up. And as the nation grows, the pressures to drill, log, and build in special places will also
grow.

IIpome:xyTounbiMM GopMaMHM KOHTPOJS SIBISIIOTCS KOHTposbHass pabora (3 (1), 4 (2)) mo
JEKCUYECKOMY M TIpaMMaTHYeCKOMYy MaTepuaily, OrpaHMYeHHOMY TEMaTUKOM M MpoOiIeMaTHuKoi
U3yUYEHHBIX pa3fenoB AUCHUIUTMHBL, 3a4eT (5 (3) cemectp) M auddepeHnmpoBanHsiii 3auer (6 (4)
CEeMECTp) 3a BeCh Kypc 00yUueHHMs, I'/ie BBICTABIISIETCS CyMMapHasi OLIEHKa, YUUThIBAs: BJIAJCHUE aKTUBHOMN
JIEKCUKOW W3yYEHHBIX TEM; BJaJIeHHE TPaMMAaTHYECKUMH HaBbIKAMH B TIpeAesax MpOoTrpaMMbl,  JUIS
JanpHeimel y4eOHOW JesATeTbHOCTH; YMEHHE BBICKA3bIBaTbCsd IO TEMaM C HCIOJIb30BaHUEM
rpaMMaTHYEeCKUX U JEKCHYECKIX HaBBIKOB, IPHOOPETEHHBIX B TEUCHNUE H3YUCHUS JUCIUTUINHBL.

7.2. TunoBble 3aiaHUs JUIS1 IPOMEKYTOYHOM aTTecTANU (KOHTPOJIbHAs pabdoTa)
TunosBble 3aJaHusl B TeCTOBOM opme

Yup. 1.PackpoiiTeckoOKku,  yHnoTpeOssariarojiblBOJHOMU3BpEMEH:  PresentSimple,  PastSimple,
PresentContinuous, PastContinuous.

You (to know) him? He always (to tell) lies.

What he (to do) here? - He (to wait) for his friend.

When I (to come) yesterday, I (to see) that my brother (to do) his lesson.

Where (to be) Nick? - He (to play) tennis. - He (to play) tennis well.

My wife (to be) in her room now. She (to sit) in the armchair and (to read) an interesting book. I (to
want) to read this book, too.

Where she (to be) yesterday? — She (to visit) her friend. They (to play) chess the whole evening.

. What they (to do) the whole day last Sunday? - They (to spend) the whole day in the country.

Nk
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8. When I (to look) out of the window, I (to see) that it (to snow) and everything (to be) covered with
Snow.

9. Somebody (to talk) in the next room? - No, nobody (to talk). My son (to watch) television now.

10. Why he (not to go) to school yesterday? - He (to be) ill. He (to stay) in bad the whole day.

11. You (to work), when I phoned you last night? - Yes, I (to work).

12. Why they (to sit) here now? - They (to wait) for their doctor. The doctor (to be) late.

13. He (to ask) you to work late last Tuesday? - No, he (not to ask). I (to decide) to work late myself.

14. Yesterday (to be) a typical summer day, the sun (to beat) down, the sky (to be) cloudless.

15. Yesterday, when he (to open) the door, he (to understand) that he (to do) it with a wrong key.

16. Every day she (to return) home, (to have) dinner and (to rest). But yesterday she (not to rest) after
dinner, she (to work) at her report the Whole evening.

Yup. 2.PackpoiiteckoOku, ynorpeonssariaroiasiBhopmePresent, Past, Future Simple; Present, Past Fu-

ture Continuous.

We (to be) very busy now. We (to discus) a very important questions.

Where (to be) Peter? He (to have) his English lesson now? — No, he (to have) his English tomorrow.

Where (to be) Susan? - She (to work) in the library at the moment. She (to stop) working in a hour.

What children (to do) when (to come) home yesterday? - They (to play) in their room.

At two o'clock tomorrow we (to take) our French lesson.

This problem (to be) too difficult to discuss it now, I (to think) we (to discuss) it tomorrow, when we

(to have)more time.

7. He (to spend) last week in a hospital. He (to be)'ill.

8. Why you (not to put) your coat on yesterday? It (to be) cold.

9. He (not to oat) when I (to come) yesterday. He (to read) a book.

10. As a rule he (to translate) two articles a week. But he (to translate) three articles (last week).

11. She (not to see) me when I (to come) into the room. She (to read) at that moment.

12. We (to wait) for them at two o'clock tomorrow. We (to be) sure they (to come) in time.

13. My friends (to walk) when it (to begin) raining.

14. Tomorrow he still (to work) when come home.

15. Yesterday I (to return) home at eight o'clock: it (to get) dark and (to rain) at the time.

16. I (to cut) my finger when I (to peel) an apple.

17. Let's go to the cinema when the lessons (to be) over.

18. He (to become) furious when he (to understand) that he was late.

19. If she (not to come) tomorrow, ring her up.

AN

I'pammamuueckuiimecm

1) I have you need.

A. a book, B. the book, C. books, D. book.

2) I was busy and couldn’t listen __the radio.

A. To, B. on, C. Over, D. by.

3) What about some business now?

A. discuss, B. to discuss, C. discussing, D. discussion.

4) Helen made her husband some shopping.

A. Doing, B. to do, C. do, D. make.

5) Why are you so angry me?

A. at, B. with, C. for, D. about.

6) This radio is made in Riga and by many shops.
A. is sold, B. to grow, C. is selling, D. has sold.

7) Are you fond of Flowers?

A. growing, B. to grow, C. grow, D. grows.

8) She that her mother teaches English at school.
A. told, B. answer, C. said, D. says.

9) He couldn’t stop though he knew it was not polite.

11



A. laughing, B. to laugh, C. having laughed, D. laugh.

10) Please, go the room.

A. out of, B. out, C. from, D. out from.

11) That is the I can do for her.

A. least, B. less, C. little, D. latest.

12) the film «Gone with (he Wind » before you read the book?
A. had you seen, B. have you seen, C. saw you , D. you saw.

13) Consult your doctor before you back to your work.

A. went, B. will go, C. goes, D. go.

14) I” sick and tired of him the same Thing over and over again.
A. explain, B. explained, C. explaining, D. explaining to.

15 ) Bad news fast.

A. travels, B. travel, C. are traveled D. will be travel.

16) Everybody knows him the best doctor in our town.

A.1is, B. be, C. to be, D. will be.

17 ) I since breakfast. And I very hungry.

A. don"” have a meal, B. doesn’t have a meal, C. haven" had a meal, D. eat.
18 ) His clothes are wet, [ must dry

A. it, B. them, C. they, D. their.

19) He  go to the dentist because he has a bad tooth.

A. could, B. should, C. must to, D. to be able to.

20 ) The new play at our theatre this month.

A. showed, B. was been shown, C. has been shown, D. had been shown.
21) Greta was really very sorry for late.

A. been, B. being, C. be, D. was.

22) She must to that man and inform him about our plans.

A. speak, B. tell, C. speaks, D. play.

23) It early in summer.

A. light, B. gets light, C. is getting light, D. is get light.

24) The drug made me sleepy

A. to feel, B. feel, C. feeling, D. felt.

25) It since early morning.

A. has been raining, B. rained, C. had rained, D. rains.

26) She simply loves and dancing.

A. music, B. a music, C. the music, D. these music.

27) Tort said that lie horse before.

A. never rode, B. would never ride, C. had never ridden, D. has never ridden.
28) a magazine and two newspapers on the table.

A. it was, B. they were, C. there was, D. there were.

29) The book is interesting. I like it

A. very, very, B.very, very much, C. very much, very rnuch D. very much, very.
30) She told us late.

A. don't be, B. to be not, C. not, D. not to be.

Kpurtepun onieHKH BbIIOJTHEHUS] KOHTPOJIbHOM PadoThI:

«5 6a/IoBY - MPAKTUYECKU HET HAPYIICHUN B UCIOJIb30BAHUH JICKCUKH, TPAMMATHYCCKUE CTPYKTYPbI
UCIIOJIb30BaHbl MPAaBWJIBHO M COOTBETCTBYIOT IIOCTaBJICHHON 3aaaue, opdorpaduueckue OMUOKU
OTCYTCTBYIOT.

«4 Oamma» - WCIOJNB3YEMBIM CJIOBApHBIA 3alac COOTBETCTBYET TOCTABIICHHOW 3ajade, OJIHAKO
BCTPEYAIOTCS OT/ICJIbHBIC HETOYHOCTH B YITOTPEOJICHUHU CIIOB, UMEETCS PSJl IPaMMaTHYECKUX OLIHOOK, HE
3aTPYAHSIONINX TOHUMaHNE TeKCTa, opdorpadpuueckue OmmMOKH MPaAKTHUECKH OTCYTCTBYIOT.

«3 Oamma» - YaCTO BCTPEYAIOTCS HAPYIICHHS B HCIIOJb30BAaHUU JICKCUKH W TPAMMaTHYCCKHUX
KOHCTPYKIIMH, KOTOpBIC 3aTPYAHSIOT TOHUMAaHHE TEKCTa, UMEETCs pAn opporpaduuecKkux W/Win
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MYHKTYallMOHHBIX OLIMOOK.
«2 Gamay - CJIOBapHBIN 3amac KpaliHe OrpaHWYeH, FpaMMaTH4ecKue paBuia U nmpasuia opdorpapun
U IyHKTYaIUH HE COOI0AAI0TCS.

7.3. TunoBble 3a1aHUs JJIS1 POMEKYTOYHOM aTTecTalUu (3a4eT)
TunoBble NpakKTHYeCKHe/CHTYallMOHHBIE 32Ja4H K 3a4eTy

Kpurepuu oueHKN NpoMe;KyTOYHOM aTTecTaumu (3a4eT)

Onenka XapaKTepHCTHKH O0TBETA CTYACHTA

3auTeHo OrneHka «3a4Te€HO» BBICTABISIETCS, €CIH CTYACHT YCIELHO OTBETHIII Ha BONIPOCH] MPEnoaBaTes BO
BpeMsi Oeceibl Ha TEMBbI, CBSI3aHHBIE C M3Y4aeMO JUCIUIUIMHOMN, BEPHO OTBETHUII HA TECTBHI,
MPaBUJIBHO PELIMI IPAKTHUECKYIO 3aJauy: KpaTKO U3JI0KUI ee cofepkanue. B ciydae
BapUaTUBHOCTH PEIICHHUS 3a/1a4i 000CHOBAJ BCE BO3MOJKHBIE BAPHUAHTHI PEIICHNUSI.

He 3aareno OHCHKa «HE 3aYTCHO» BBICTABJIICTCS, €CJIN CTYJCHT HE BBIIIOJHWI IPAKTUICCKYIO 3a1a9y, HE
peUInII TECThI, HC OTBECTUJI Ha BOIIPOCHI MPEIOAABATCIIA, IO PE3yJIbTaTaM YCTHOT'O OIIpOCa MOJTyqInI
HCYTOBJICTBOPUTCIIbHYIO OLICHKY.

1. TIpocMmoTpuTe TEKCT M BEIOEPHUTE OCHOBHBIE MPEIOKEHUS
Omnpenennure OCHOBHYIO UICIO TEKCTA

HCHOHL3y1>iTC TCKCT, YTOOBI MNOATBCPAUTH CBOIO TOYUKY 3pPCHUSA

Eal e

[IpounTaiiTe TEKCT U OTBETHTE HA BOIPOCHI K HEMY.
5. IlepenaiiTe OCHOBHYIO HAEHO TEKCTA

Text 1.
The Labour Market

One of the chief aims of education is to equip future citizens they require to take their place in
adult society. The "place in society" is associated first of all with a well-paid job with good prospects,
the labour market in Britain is highly competitive and it will remain competitive for the years to
come. Big companies compete with each other to receive best students offering them tempting
salaries and "fringe benefits". Recruiting tactics of this kind have led to the "brain drain", the process
by which highly skilled people offer their services to the highest bidder. And for as long as memory
can stretch British students have been competing for jobs in this market. They start applying for jobs
before they leave university. Companies advertise their vacant positions inviting applications for the
jobs. The company personnel managers go through the written applications deciding which of the
applicants have the right qualifications for the post and prepare the so-called "short list". Short lists
include about five or six applicants who look most promising and who will subsequently to be
interviewed. Only one of the applicants will succeed. That means that most applicants will be
unsuccessful. British students have learned, to live with failure, they do not lose heart, do not feel
depressed and embarrassed.

Let us imagine a third-year (i.e. final year) university student, Richard.

Richard is thinking about a career in administration. He would like to help organise and run
something but he isn't quite sure what. He is about to graduate with a degree in economics, and he has
taken a special computer course. Each day he reads the jobs section in one of the national papers. So far
he has found twenty-five possible jobs. He writes off for an application form, readsthe details about the
job, fills in the form, includes a copy of his CV and a stamped addressed envelope and posts off the letter.
Usually he has a brief reply, thanking him for the letter and saying that he has not been selected for
interview.

But one day he received a letter containing a request to go for an interview. Unfortunately he
failed because one of the candidates selected for the interview had a better degree in economics, he had
also helped to run the student "shop" during his course, as a result he has practical experience in
accounting and in handling people.
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Having made twenty-five applications and having failed the interview, Richard starts his search
again. Such an experience is completely typical for students who have just graduated in contemporary
Britain.

Text 2.
What Makes Money Valuable

We use money every day to pay for things we buy. We pay with either coins or paper money. This
sort of money is known as cash. There is also another kind of money. It includes checks,' credit cards, and
travellers’ checks.

The idea of having such a thing as money is one of the most fascinating ever developed by man.
But many people don’t know where this idea came from, or why money is valuable.

Thousands of years ago, money was not used. Instead, man had the “barter” system. This meant
that if a man wanted something he didn’t have, he had to find someone who had it. Then he had to offer
him something in exchange. And if that man didn’t like what he was offered in exchange, the first man
couldn’t get what he needed.

In time, certain things came to be used as money because practically everyone would take these
things in exchange. In the past, people used shells, beads, cocoa beans, salt, grain, tobacco, skins, and
even cattle. But coins are much easier to use than, say, cattle. They are easy to store and to carry about.

Coins were first used in China. They were also used by ancient Greeks as early as 600 BC. They
were first made of either gold or silver. They were stamped with the mark of the government or the ruler
of the country for which they were made. The stamp also showed how much each coin was worth.

Later, people began to use coins made of cheaper metals. The metal itself had no value, but the
coins were still worth the amount stamped on them. People also started to use paper money. It no longer
mattered that the money itself had no real value. It was backed by the government and banks. This is the
kind of money we use today. Today, of course, we have bills and coins issued by the government, and
everybody uses this money.

What makes money valuable? What use does it have for us? There are four main things that
money does for you.

First, it makes possible exchange and trade. Imagine you want a bicycle. You’re willing to work
for it by mowing lawns. But the person for whom you mow the lawn has no bicycles. He pays you with
money and you take this to the bicycle shop and buy your bicycle. Money made it possible to exchange
your work for something you wanted.

Second, money is a “yardstick of value”. This means money may be used to measure and compare the
values of various things. You’re willing to mow the lawn for an hour for 50 cents. A bicycle costs $25.
You now have an idea of the value of a bicycle in terms of your work.

Third, money is a “storehouse of value”. You can’t store up your tomatoes for a long time, because they
can spoil. But if you sell them you can store up the money for future use.

Fourth, money serves as a “standard for future payments”. You pay 5 dollars down on the bicycle
and promise to pay the rest later. You will not pay in eggs or tomatoes or baseballs. You and the bicycle
store owner have agreed on exactly what you pay later. You use money as a form in which later payments
can be made.

Text 3.
The History Of The Dollar

The United States dollar, or American dollar, adopted by the United States Congress in 1785, is the
official currency of the United States. It is also widely used outside the United States. Currently, issuing
currency is controlled by the Federal Reserve Banking system. The most commonly used symbol for the
US dollar is the dollar sign ($).

The dollar was chosen as the monetary unit for the United States on July 6, 1785. The United States
dollar comes front the Spanish silver coin. This coin was popular among American colonists, who called
it the Spanish dollar. The word dollar is derived from the name of a European silver coin with the
German name meaning “valley-er", situated in the valley.
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There are various stories on the origin of the “$" sign to represent dollar. Because the dollar was
originally the Spanish 8 reals coin, it is suggested that the derives from the number “8” which appeared
on the coin. The most probable explanation, according to the US Bureau of Engraving and Printing, is
that “$” is a corruption of the letters “PS (for peso or piastre) written over each other in Spanish.

The colloquialism buck is often used to refer to a US dollar. This term, dating back to the 18th
century, may have originated with the colonial fur trade (the word buck means the male of some animals
— the deer, the rat, the rabbit and others). Grand.sometimes shortened to simply G is a common term for
the amount of S1,000. Banknotes' nicknames are usually the same as their values (such as five, twenty
etc.); however, the $1 bill is often called a single, and the $100 bill has got the nickname Benjamin (after
the portrait of Benjamin Franklin that it bears) or a C-note (C being the Roman numeral for 100).

The US dollar uses the decimal system, consisting of 100cents(symbol c). In another division, there
are 1,000mills or ten dimes to a dollar; additionally, the term eagle was used in naming gold coins.
However, only cents are in everyday use as divisions of the dollar; dime is used solely as the name of the
coin with the value of 10c, while eagle and mill are largely unknown to the general public.

The dollar is also used as the standard unit of currency in international markets for commodities
such as gold and oil. Even foreign companies with little direct presence in the United States give prices
and sell their products in dollars, although some argue this is the result of the world market being
dominated by US companies.

The federal government began issuing currency during the American Civil War. As photographic
technology of the day could not reproduce colour, it was decided the back of the bills would be printed in
a colour other than black. Because the green colour was seen as a symbol of stability, it was selected.
These bills were known as “greenbacks" for their colour and staned a tradition of the United States
printing the back of its money in green. In contrast to the currency notes of many other countries, all
Federal Reserve notes are the same colours (black with green highlights on the from, and green on the
back), notwithstanding the recent addition of subtle elements in other colours to the $20 and $50 bills.
Federal Reserve notes were printed in the same colours for most of the 20th century', although older bills
called “silver certificates" had blue highlights on the front, and “United States notes" had red highlights
on the front.

Microprinting and security threads were introduced in the 1991 currency series. Another series
started in 1996 with the $100 note, adding the following changes: the watermark to the right of the
portrait depicting the same historical figure as the portrait. The watermark can be seen only when held up
to the light, and had long been a standard feature of all other major currencies. A security thread that will
glow red when exposed to ultraviolet light in a dark environment. The thread is in a unique position on
each denomination. Colour-shifting ink that changes from green to black when viewed from different
angles. This feature appears in the numeral on the lower right-hand corner of the bill front.

7.4. TunoBble 3a1aHUs JJIS IPOMEKYTOUYHOM aTTecTanuu (¢ depeHpoBaHHbIN 3a4eT)

TunoBble NpaKTHYeCKUE/CUTYAlIHOHHBIE 32124l K TH((epeHIINPOBAHHOMY 3a4eTy

1. TIpocMOTpHUTE TEKCT U BHIOEPUTE OCHOBHBIE MPEIOKEHUS
2. Omnpenennurte OCHOBHYIO MJICIO TEKCTA
3. Hcnonb3yiTe TEKCT, 9TOOBI MOATBEPAUTH CBOIO TOUKY 3pEHUS
4. IlpouwuTaiiTe TEKCT U OTBETHTE HA BOIIPOCHI K HEMY.
5. IlocTaBpTe 4acTH TEKCTA B JIOTUYECKOM MOPSIKE.
6. IlepenaiiTe OCHOBHYIO HJIEIO0 TEKCTA
Text
Consumers

There are over 9 million of them in Britain and they are the most powerful group of consumers. Who are
they? Teenagers! A retailer's 'dream come true'. Each year they spend £6 billion.

Sweets and chocolates are still the number one best seller, but sales of mobile phone cards are catching
up quickly, and they are expected to overtake sweets and chocolates very soon.

Modern technology is rapidly replacing traditional favourite pastimes such as board games and reading
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with video game console like PlayStation 2 and Xbox, which cost over £300. Quite a lot of teenagers
have also joined clubs that involve .extreme sports, such a gliding and parachuting. This means that
parents are digging deeper into their pockets than ever before. They are handing out a massive £3.3
billion to their teenagers every year, but is this enough? Obviously not, because this is only 60% of what
they are spending!
Teenagers are making ends meet by doing odd jobs, such as helping with the chores around the house,
delivering newspapers, and working weekends as sales assistants in shops. Although they earn and
receive the same amount of money, girls spend more than boys.
How about you? Do you get enough money? Are you a big spender or a saver?
Hereiswhatsometeenagerssay:
“I can never resist buying the latest fashions, and I eat out with my friends at least once a week. I guess
I'm quite rich for a teenager! I earn £50 a week from my weekend job, and my parents give me an extra
£20.”
(Patricia, 15, Swansea)
“I am a first year university student and I have to survive on my student loan, which is £70 a week. It's
not really enough. I had a credit card but I cut it up. I spend my money on snacks, bus fares, going to the
gym and going out.”
(Hayley, 19, Middlesex)
3. “I'm football crazy! I follow my team wherever they play. My parents give me £20 a week pocket
money, and I earn an extra £40 a week helping my dad in his shop.”
(Lee, 14, Manchester)
4.1 get £15 a week and I spend it on computer games, CDs, comics, going out - anything really. I can't
get a job at the moment because I'm studying for my exams.”
(Josh, 15, Enfield)
5. “I earn £20 a week by doing household chores for my parents. I'm mad about computer games and
spend hours playing with my friends. My parents can't afford to splash out on expensive things for me,
so I save the money I earn from my Saturday job.”
(Robert, 15, Kent)
6. “I get £10 a week. I enjoy going on shopping sprees and buying magazines. At the moment I'm saving
up for a mobile phone.”

(Andy, 13, Devon)

Text .
Subliminal Messages. What Influences Our Shopping?

The average American views an average of 1500 ads every single day! Did you know that some of
these ads have hidden pictures, words, or even sounds inside of them? These hidden things are called
subliminal messages. When used correctly, these hidden messages can persuade us to do certain things.

Subliminal messages are things that are stored inside the subconscious of our minds. They are
known as hidden messages because we have no knowledge of the things inside our subconscious. The
subconscious is one part of our brain. We are not aware of the things inside our subconscious part.
However, our subconscious remembers every single detail of every single thing we see! It works just like
a computer because it views information (ads), and stores it into our memory (brain), for example, a small
image hidden inside a larger picture; an audio message hidden inside a cassette tape; hidden messages
inside songs that you hear when you play it backwards; hidden words or pictures that quickly appear
inside a television show, movie, or commercial.

Our subconscious affects us on a daily basis. In fact, it is responsible for the following: little slips of
the tongue; unexplainable actions or thoughts; ideas, songs and memories that suddenly “pop” into our
heads.

Subliminal messages have become a very powerful way to get your message out to the public. It all
started in 1957 when James M. Vicary created an “invisible commercial” for a movie theatre. This
"invisible commercial” contained several brief messages that were hidden inside of one main message.For

16



example, during the main commercial the words “Drink Coca Cola” and “Hungry? Eat Popcorn” would
flash on the screen. These interruptions would occur every five seconds, and they would last for 1/3000th
of a second. These brief interruptions were not noticeable to the viewers. However, the people that
watched these commercials had an unexplainable wish to eat popcorn and drink coca-cola. Overall,
popcorn sales increased by 57.5% and drink sales increased by 18.1%.

People were outraged when they heard about this experiment. They couldn’t believe that the media
was able to get inside of their minds and influence their purchasing decisions! Soon, television and radio
stations started using this technique.

Advertisers still use subliminal messages today. Studies have shown several huge companies
currently use subliminal messages in their ads, movies, cartoons, music, and television shows. Television
is currently the main source of subliminal messages. These messages are done the same way as the first
Vicary movie theatre experiment. A hidden message is shown for a tiny fraction of a second continually
throughout the entire ad.

I know this sounds strange, but celebrities are also one form of subliminal ads. Famous little slips of
the tongue; unexplainable actions or thoughts; ideas, songs and memories that suddenly “pop” into our
heads.

I know this sounds strange, but celebrities are also one form of subliminal ads. Famous people don't
just sell products, they sell fame, success and wealth along with the product. For example, some people
think that they will be great basketball players if they wear the same shoes as Michael Jordan.

Another form of subliminal advertising is the idea that “everyone is doing it, why aren’t you?” This
concept is popular among young people and tends to be a very popular type of subliminal messages. An
example of this is the poster that says, “Your friends won’t think less of you if you don’t use... But they
certainly will think more of you if you do.”

Subliminal messages aren’t always bad. They can be used to improve things. For example,
subliminal messages are also inside tapes to help people quit smoking and lose weight. These tapes have
turned out to be very effective. Unfortunately, people don’t always stop smoking after listening to these
tapes, but they do smoke less than they used to.

Subliminal messages are a very, very powerful marketing tool. They can be used to persuade us to
feel or do many different things. However, the effects of subliminal messages are short-term.

Yca10BUABBITIOTHEHUSA3ATaHUSA
BpemsBrimonaenusizananus: 40 MUH.
OGopynoBaHue: HET
Jlutepartypa JUIsl SK3aMEHYIOIUXCS: aHIJI0-PyCCKHe, PyCCKO-aHTIIMHCKUE CIIOBAPH
JlomomHUTENbHAS JIUTEpATypa IS SK3aMeHATopa: HeT

Kputepun oieHkn npoMe:kyTouHoM arrectauuu (1uddepeHnpoBaHHbIi 3a4eT)
Onenka XapaKTepuCTHKH 0TBETA CTYACHTA

OTJIMYHO 1) CTyAeHT MONHO H3JaraeT Marepuan, AaeT NPaBWIBHOE OIpe/eeHue
OCHOBHBIX TIOHSTHI;
2) oOHapyXuBaeT IOHMMaHHE MaTepuasa, MOXKET OOOCHOBaTh CBOHU
CYXKICHMsSI, TPUMEHUTHh 3HAHUS Ha IPAKTHKE, MPUBECTH HEOOXOIUMbIE
IPUMEPBI HE TOJIBKO U3 y4eOHUKA, HO U CAMOCTOSTEIILHO COCTABJICHHBIE;
3) uznaraet MaTepuai nocjae10BaTeNIbHO U MIPABUIBHO C TOUYKHU 3PEHHSI HOPM
JIUTEPATYPHOIO SA3BIKA.
XOpOIIO CTYIEHT JaeT OTBET, YJOBJETBOPAIOIINN TeM K€ TpeOOBAHMSM, UYTO U IS
OTMETKH, HO JIOMyCKaeT 1-2 ommOKH, KOTOpbIE caM K€ MCHpaBisieT, U 1-2
HEeJ0YeTa B MOCJIEIOBATEILHOCTHU U SI3bIKOBOM O(OPMIICHUU U3JIaraeMoro.
YIOBJIIETBOPUTEIBHO | CTYJEHT OOHApYy>KMBaeT 3HAHME M TIOHUMAaHHWE OCHOBHBIX MOJOKEHHUN
JTaHHOM TE€MEI, HO:
1) m3znaraer maTtepuan HEMOJHO U JOIYCKAaeT HETOYHOCTH B OINPEIEICHUU
HNOHATUH UK HOPMYIUPOBKE MPABUIL;

2) HEe yMeeT JOCTAaTOYHO TIy0OKO W J0Ka3aTelbHO OOOCHOBATh CBOH
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CYXJIE€HUS U IPUBECTU CBOU IIPUMEPHI;

3) wu3maraer MarepHan HEMOCJIENOBaTEeIbHO M JOIyCKAaeT OLIMOKH B

SI3BIKOBOM O()OPMIICHHH U3JIaraeMoro.

HEYJIOBJICTBOPUTENBH | CTYJCHT OOHApY)XUBAeT HE3HAHUE OOJNBIICH YacTH COOTBETCTBYIOLIECTO
0 BOIIPOCA, JIOMYCKaeT OMMOKU B (POPMYJIHMPOBKE OMNpEACICHUNA W TPaBUII,

HCKaXXAIOIIUE MX CMBICI, OECIOPSI0YHO U HEYBEPEHHO HM3JIaraeT MaTepHal.

OleHKa «HEYJOBJICTBOPHUTEIFHO»  OTMEYAaeT TaKHE HEJOCTATKH B

HOATOTOBKE, KOTOPBIC SIBIISIIOTCS CEPHE3HBIM IMPEISTCTBHEM K YCHECHIHOMY

OBJIAICHHIO TTOCIIECAYIOIIMM MaTePHAIIOM.

8. VYYAEBHO-METOIMYECKOE 1 HH®OPMAIIMOHHOE OBECIIEYUEHUE
TV CHUATIIVHBI

8.1. OcHoBHas uTEpaTypa

1. MouceeBa, T.B. AHrImWiACKUI $3BIK NI SKOHOMHCTOB : y4eOHOE TOcOOHMe ISl CPEeIHEro
npodeccuonanbHoro ooOpazoanusi / T. B. Mouceesa, A. 0. [llupoxux, H. H. [lannmuaa. — 2-¢ w3g.,
nepepadb. u gom. — MockBa : W3marensctBo Opaiir, 2020. — 157 c.— (IlpodeccuonansHoe
obpazoBanue). — ISBN 978-5-534-09844-0. — Tekct : anextponnsii // ObBC IOpaiit [caiiT]. —
URL: https://urait.ru/bcode/455277

2. JleBuenko, B. B. AHrnmiickuii S3bIK AJI1 9dKOHOMHUCTOB : YU€OHUK M MPAKTUKYM ISl CPETHETrO
npodeccuonanbHoro oopaszoBanus / B. B. JleBuenko, E. E. Jlonranésa, O. B. MemepsikoBa. — Mockaa :
MznarensctBo [Opaiit, 2020. — 351 ¢c. — (IIpodeccuonansuoe obOpazopanue). — ISBN 978-5-534-
00476-2. — Tekcr : anekrponnsit // DBC FOpaiir [caiit]. — URL: https://urait.ru/bcode/451033

8.2. JlonmosiHuTeAbHAS JIUTEPATypPa

1. Kypsiea, P. 1. AmHrnmiickuii s3bIK. JIeKcuko-rpaMMaTrnueckoe mocodoue B 2 4. Yacte 1 :
yaeOHoe rmocobue st cpenHero npodeccruonanbHoro oopasosanus / P. U. Kypsiea. — 6-¢ uz ., ucnp. u
non. — Mocksa: MznmarensctBo [Opaiit, 2019. — 264 ¢. — (Ilpodeccronansuoe obpazoBaHue). —
ISBN 978-5-534-09890-7. — Tekct: anextpoHHsbIit // ObpazoBarenbHas miatdopma IOpaiit [caiit]. —
URL: https://urait.ru/bcode/437048

2. KypsieBa, P. . Anrnmiickuil s3bIk. Jlekcuko-rpammaruuyeckoe nocodbue B 2 4. Yacts 2 :
yueOHoe rmocodue Ais cpennero npodeccronansuoro odpasosanus / P. U. KypsieBa. — 6-e uz ., ucnp. u
nor. — Mocka: M3natenbcrBo FOpaiit, 2019. — 254 ¢. — (IlpodeccuonansHoeobpazoBanue). — ISBN
978-5-534-09927-0. — TexcT: anektponHslii // O6pa3oBarenbHas miardopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/437049

IMepuoanyeckue M3TaHUs:
1.BectHuk Bsrckoro rOCYJapCTBEHHOTO T'YMaHUTapPHOTO YHHBEPCHUTETA
https://www.iprbookshop.ru/5892.html

8.3. I[IporpammHoe oGecnieueHue
JIunko — [IporpammHoe o0OecrieueHue A1l OpraHu3aliy JTMHraQ)OHHOTO KaOHHETa.
MicrosoftWindows — Oniepaiinornas cuctema
MicrosoftOffice — O¢pucHoe nporpammHoe obecredeHue (TEKCTOBbIM pelakTop, TaOIUUHBINH
penaKkTop, peaaKkTop Mpe3eHTaI|i, TOYTOBBIM KIHEHT)

8.4. ba3bl JaHHBIX, HHPOPMALMOHHO-CIIPABOYHbIE H MONCKOBBIE cucTeMbl, UHTepHeT-pecypcbl
OnexTpoHHO-0nONMMoTeynas cucrema «[PR SMART» — http://www.iprbookshop.ru/
DneKTpoHHO-OubroTeunas cucrema FOpaiT — http://www.urait.ru

[TouckoBas cucrema Google. — https://www.google.ru

[TouckoBas cucreMa Yandex. — https://www.yandex.ru

el S
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https://www.yandex.ru/
https://www.google.ru/
http://www.urait.ru/
http://www.iprbookshop.ru/
https://www.iprbookshop.ru/5892.html
https://urait.ru/bcode/437049
https://urait.ru/bcode/437048
https://urait.ru/bcode/451033
https://urait.ru/bcode/455277

5. TlowuckoBas cucrtema Rambler. — http://www.rambler.ru
6. Ilouckosas cucrema Yahoo. — https://www.yahoo.com/

9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJIMHbI

Peanuzarus yueOHOM AUCHUIIIMHBI TpeOyeT Hamwuus ydeOHoro kaOuHera: MyJbTHMEIHITHOTO-
JUHraOHHOr0 KabMHEeTa, KOMIIBIOTEPHOT 0 Kiacca.

O6opynoBanue ydeOHOro kabuHeTa: pabodyee MECTO MperojaBaress, MpPOorpaMMHOE oOecreueHne
(JImakxoV6.5), MCOffice, nokaibHasi KOMIBIOTEPHAsE CETh, HHTEPHET, KOMIbBIOTEPHI C JIMIEH3UOHHBIM
MPOrpaMMHBIM  OOECII€YeHHUEM, TeJNEeBU30p, OOOPYAOBAHHBIM CIYTHUKOBOM CHUCTEMOH, ydeOHO-
MeToAnYecKoe obecnedeHre (yueOHuKH, yueOHble mocoous), 1ocka, yueOHast MeOeb.

10. OCOBEHHOCTH OCBOEHUSA JUCHUIIJIMHBI JIMIIAMU C OT'PAHUYEHHBIMU
BO3MOXHOCTAMHA

OOyuaronyMcess ¢ OrpaHUYEHHBIMH BO3MOXKHOCTSIMU 3[I0POBbSl MPEIOCTABIAIOTCS CHElHalbHbIe
y4eOHHKH, y4eOHBIE TMOCOOMS W AUAAKTHYECKHE MaTepHalIbl, CIICIUAIbHBIE TEXHHUYECKHE CPENCTBA
o0yuyeHHMsT KOJUIEKTMBHOTO U WHAMBHUIYaJIbHOTO MOJBb30BAHUS, YCIYTd aCCHCTEHTa (ThIOTOpA),
OKa3bIBAIONIETO  OOyYArOIIMMCS  HEOOXOJAWMYI)  TEXHHUYECKYI0 IOMOIb, a TakXke YyCIYyTH
CYP/IONEPEBOTUUKOB U TU(IIOCYPIOTIEPEBOJUNKOB.

OcBoeHHE IUCHHUILIMHBI OOYYarOIIUMHUCS C OrPAaHHMYEHHBIMH BO3MOXXHOCTSMHU 3JIOPOBBSI |
MHBAJIUAAMU MOXKET OBITh OPraHM30BaHO COBMECTHO C JAPYTMMH OO0YYaroIMMUCS, a TAaKXKe B OTIEIbHbIX
rpyIiax.

OcBoeHne JUCHMIUIMHBI OOYYarOIIMMHUCS C OrPAaHHMYEHHBIMH BO3MOXXHOCTSMHU 3JI0POBbSI U
WHBAJIMIAMHU OCYIIECTBISIETCS. C YIETOM OCOOECHHOCTEH MCUXO(U3NIECKOTO Pa3BUTHSI, HHINBHY AJTbHBIX
BO3MOXHOCTEH U COCTOSTHUS 310POBbSL.

B umemsx JOCTYNMHOCTH  TMOJIy4€HUS  CPEIHEro MpogeccCHOHaIbHOro oOpa3oBaHUs 110
o0pa3oBaTeNIbHOW HpOrpaMMe JIMLAMHU C OTPAHUYEHHBIMH BO3MOXHOCTSIMU 3]I0POBbSI IIPU OCBOEHHH
JIUCHHUILIMHBI 00€CIIEYNBAETCS:

1) st U1 ¢ OrpaHUYEHHBIMU BO3MOXKHOCTSMU 37I0POBbSI IO 3pEHHUIO:

— MPHUCYTCTBHE THIOTOPA, OKA3bIBAIOIIUI CTYIEHTY HEOOXOAUMYIO TEXHHYECKYIO IOMOIIb C YUYETOM
MH/IMBUYAIbHBIX OCOOEHHOCTEH (IMOMOraer 3aHATh pabodyee MeCTO, IepeABUraThbCs, MPOYUTATh U
oopMHUTH 3a/1aHUE, B TOM YHCIIC, 3AIHCHIBAs ITO]1 IUKTOBKY ),

— IUCBMEHHbIE 3a/laHusl, a TaKXKe MHCTPYKIUM O TOpSJAKE HX BBIIOIHEHUS O(QOPMIISIOTCS
YBEIIMYCHHBIM HIPUPTOM,

— crienuanbHble Y4eOHUKH, yueOHbIe MOCOOMS U AUJAKTHUECKUE MaTepuabl (MMEIOIIUe KPyHbIN
mpu@T WK ay1uogaiisr),

— UHJIMBUyalIbHOE paBHOMEpHOE ocBeleHne He meHee 300 srokc,

— P HEOOXOJAWMOCTH CTYAEHTY JJISl BBITIOJHEHUS 3a/laHUs MPEIOCTABISIETCS YBEIMYMBAIOIICE
YCTPOMWCTBO;

2) Anst IUI ¢ OTPaHUYCHHBIMU BO3MOYKHOCTSIMHU 37I0POBBS TI0 CITYXY:

— IPUCYTCTBUE ACCUCTEHTA, OKAa3bIBAIOUIMNA CTYAEHTY HEOOXOAMMYIO TEXHHYECKYIO MOMOUIb C
YYETOM MHIUBUAYAIBHBIX OCOOCHHOCTEH (ITOMOTAeT 3aHITh paboyee MECTO, IMEePEIBUTATHCS, TPOUUTATH
¥ 0()OpMUTH 33JaHKE, B TOM YHCJIE, 3aIIUChIBAs OJ] TUKTOBKY),

— obecreunBaeTCsl HAIMYKME 3BYKOYCWIIMBAIOUICH ammmaparypbl KOJUICKTHBHOTO ITOJIb30BaHUS, TIPU
HE00X0IMMOCTH 00yuaromeMycsi IpeaoCTaBIseTCs 3ByKOYCHIMBAIOIIAs anapaTrypa WHAWBUAYAIbHOTO
TIOJIb30BAHUS;

— obecrieunBaeTCs HaJIeKalMMU 3BYKOBBIMH CpPeJICTBAMH BOCIIPOU3BEICHHS HH(OpMALIUH;

3) s UIl ¢ OTPaHWYEHHBIMH BO3MOXHOCTSIMH 3[IOPOBBS, HMEIOIIUX HApPYIICHUS OIOPHO-
JIBUTATENILHOTO anmapara:
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https://www.yahoo.com/
http://www.rambler.ru/

— NUCHbMEHHBIE 33J]aHUSl BBIMOJHSAIOTCS Ha KOMIIBIOTEPE CO CIEUUATM3UPOBAHHBIM MPOrPAMMHBIM
o0ecIieueHrueM HIn HaAUKTOBBIBAOTCATBIOTOPY,

— 10 KEJIaHUIO CTYJICHTA 3a/IaHUs MOTYT BBITIONHATHCS B YCTHOM (opme.
[Iporpamma coctaBieHa B coorBetcTBuH ¢ TpeboBanusiMu GI'OC CIIO no cnenuaibHOCTH
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